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Buy Now, Pay Later: Leader Uplift Announces
New Partnership With Southwest Airlines

MENLO PARK, Calif. — Uplift, the only enterprise Buy Now, Pay Later solution serving the world's
top travel brands, has announced a new partnership with Southwest Airlines Co. Starting today,
customers can book their Southwest Airlines® flights to more than 100 U.S. and international
destinations while using Uplift's flexible payment options to pay over time for their travel.

Uplift is seeing strong pent-up consumer demand for travel as COVID-19 case counts decline and
vaccinations ramp up. Using Uplift as a Buy Now, Pay Later (BNPL) payment option gives
Southwest® customers the freedom to book trips when they are ready, and spread the cost over a
series of affordable monthly payments. Uplift is seamlessly integrated into the Southwest.com
booking process for a frictionless customer experience. Customers will see the total cost of their
trip at the time of booking along with the monthly payment amount, letting them take control of their
budget and experience the travel that they deserve.

“Southwest Airlines is one of America's most beloved airlines, with a strong brand reputation based
on a spirit of freedom and empowering customers with affordable travel,” said Brian Barth, CEO of
Uplift. “For travelers who already appreciate the low fares and world-renowned hospitality that
Southwest is known for, the payment flexibility of Uplift's Buy Now, Pay Later solutions will be
another addition to Southwest's customer-friendly offerings.”

Southwest Airlines is the latest major airline to partner with Uplift, joining 15 other airline partners.
Uplift already had an existing partnership with Southwest Vacations and is now expanding that
relationship through existing payment rails already in place with Universal Air Travel Plan (UATP);
which is the global payment solution owned by the world's leading airlines of which Southwest is a
shareholder and Issuer. Uplift's exclusive partnership with UATP enables fast, secure, and
cost-effective payment settlement for airlines, offering BNPL options for Southwest flights.

"Southwest Customers are eager to fly again, and our expanding partnership with Uplift will help
open up the possibilities of affordable travel to even more people, just in time for the summer
vacation season and beyond,” said Jonathan Clarkson, Managing Director of Loyalty, Partnerships,
and Products for Southwest Airlines. “Customer loyalty is extremely important to Southwest
Airlines, making Uplift a great partner to help support our business objectives.”



https://www.uplift.com/
https://www.uplift.com/about-uplift/
https://www.swamedia.com/jonathan-clarkson
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Uplift's flexible payment options are available for purchases as low as $100. As an example of how
the installment pricing works: instead of paying $300 upfront for airfare, a customer can book their
flight today with $0 down and travel anytime, and spread the cost of their trip over 11 monthly
payments of * $29 each.

* Down payment may be required. Actual terms are based on the Customer's credit score and other
factors. Not everyone is eligible, and some states are not served, including lowa and West Virginia.
All loans offered through Uplift on Southwest.com are issued by CBW Bank, Member FDIC.

Uplift flexible payment options are available now on Southwest.com—head on over to view
Southwest's latest deals.

ABOUT SOUTHWEST AIRLINES CO.

In its 50th year of service, Dallas-based Southwest Airlines Co. continues to differentiate itself from
other air carriers with exemplary Customer Servicedelivered by more than 56,000Employeesto a
Customer base that topped 130 million Passengers in 2019. Southwest has a robust network of
point-to-point service with a strong presence across top leisure and business markets. In peak
travel seasons during 2019, Southwest operated more than 4,000 weekday departures among a
network of 101 destinations in the United States and 10 additional countries. In 2020, the carrier
added service to Hilo, Hawaii; Cozumel, Mexico; Miami; Palm Springs, Calif.; Steamboat Springs;
and Montrose (Telluride/Crested Butte), Colo. Thus far in 2021, Southwest has initiated service to
Chicago (O'Hare) and Sarasota/Bradenton, both on Feb. 14; Savannah/Hilton Head and Colorado
Springs, both on March 11; as well as Houston (Bush) and Santa Barbara, Calif., both on April 12;
and will begin service to Fresno, Calif. on April 25; Destin/Fort Walton Beach on May 6; Myrtle
Beach S.C. on May 23; Bozeman, Mont. on May 27; Jackson, Miss.on June 6; and Eugene, Ore.
on Aug. 29. The Company also has announced an intention to initiate new service to Bellingham,
Wash., later this year.

Book Southwest Airlines' low fares online at Southwest.com or by phone at 800-I-FLY-SWA.

Media Contacts:
Visit the Southwest Newsroom atswamedia.comfor multimedia assets and other Company news.

Media Relations Team: (214) 792-4847, option 1

About Uplift

Uplift is the leading Buy Now, Pay Later solution serving the world's top travel brands. Through
personalized, flexible payment options, Uplift provides consumers with a better way to pay for the
meaningful purchases that matter most, the ones that elevate people's lives. Uplift's
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enterprise-ready offer engine matches consumers with the right payment plan at the right time,
helping brands unlock higher conversion while building customer loyalty. Uplift's complete range of
flexible payment solutions are offered by leading travel brands throughout the United States and
Canada. To learn more, visit Uplift.com

Media Contacts for Uplift:

Juliet Travis

Liftoff Communications
juliet@liftoffcommunications.com

Celena Haas-Stacey
chaas-stacey@uplift.com
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ABOUT SOUTHWEST AIRLINES CO.

Southwest Airlines Co. operates one of the world's most admired and awarded airlines, offering its
one-of-a-kind value and Hospitality at 121 airports across 12 countries. Southwest took flight in
1971 to democratize the sky through friendly, reliable, and low-cost air travel and now carries more
air travelers flying nonstop within the United States than any other airline(fn. 1). By empowering its
more than 73,000(fn. 2) People to deliver unparalleled Hospitality, the maverick airline cherishes a
passionate loyalty among more than 134 million Customers carried in 2025. Southwest leverages a
unique legacy and mission to serve communities around the world including harnessing the power
of its People and Purpose to put communities at the Heart of its success. Learn more by visiting
Southwest.com/citizenship.

1. Based on U.S. Dept. of Transportation quarterly Airline Origin & Destination Survey as of Q4
2025
2. Fulltime-equivalent active Employees as of March 31, 2026

Media Contacts:
Visit the Southwest Newsroom atswamedia.comfor multimedia assets and other Company news.
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