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Environmental Stewardship is only the first step 

toward a sustainable future. It is a journey we began 

nearly 37 years ago. We are committed to fulfilling 

our mission of giving America the Freedom to Fly, 

while continuing to search for ways to be a better 

Corporate Citizen. Dedication to our People, our 

Customers, and our Planet is the core of our Culture. 

Our history of success started with a vision.

Sustainability Vision Statement

Southwest’s vision for a sustainable future is one 

where there will be a balance in our business 

model between Employees and Community, the 

Environment, and our Financial Viability. In order 

to protect the world in which we live for future 

generations, while meeting our commitments to 

our Customers, Employees, and Stakeholders, we will 

strive to lead our industry in innovative efficiency 

that conserves natural resources, maintains a creative 

and innovative workforce, and gives back to the 

communities in which we live and work. 

Sustainability Strategy

•	 Maintain and promote the Company Culture 

•	 Provide Leadership to a changing work force 

•	 Reinforce and focus the community and charitable 

programs to maximize results 

•	 Optimize fuel efficiency and alternative  

energy options

•	 Optimize energy requirements of all ground  

based operations 

•	 Explore the supply chain to ensure suppliers are 

optimizing their energy usage and  

materials management 

•	 Eliminate waste generation through source 

reduction and recycling/reuse where practicable
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1971		

	 Southwest Airlines begins service between 

Dallas, Houston, and San Antonio.

1972		

	 The Ten-Minute Turn is established.

1974		

	 Southwest carries its one millionth Passenger.

1977		

	 Southwest stock is listed on the New York 

Stock Exchange as “LUV” and carries its five 

millionth Passenger.

1985		

	 Southwest names the Ronald McDonald 

House as its primary charity and launches the 

“Just Say When” campaign, which identifies 

Southwest as the most convenient point-to-

point carrier in the nation.

1987 		

	 Southwest celebrates its sixth year in a row as 

recipient of the Best Consumer Satisfaction 

record of any continental U.S. carrier.

1988		

	 Southwest wins the first monthly Triple 

Crown for Best On time Record, Best Baggage 

Handling, and Fewest Customer Complaints.

1989		

	 Southwest reaches the billion dollar revenue 

mark and becomes a “Major” airline.

Timeline of Southwest History
1990		

	 Southwest Airlines creates its Culture 

Committee to take the lead in preserving the 

airline’s unique Culture.

1991		

	 Southwest Employees launch “LUVGRAMS-

Send Your Heart to Saudi” to support troops 

in the first Gulf War.

1992		

	 Southwest wins the first annual Triple Crown, 

placing number one in ontime performance, 

Customer satisfaction, and baggage handling, 

a feat no other airline has been able to match 

in a single month.

1995		

	 Southwest Airlines introduces the paperless 

ticket. Since then 5,700 tons of paper and 

ink waste have been diverted from landfills. 

Southwest Airlines began recycling used oil.

1996		

	 Ticketless Travel Online debuts on 

Southwest’s web site.

1997		

	 Begin electrifying Ground Support Equipment 

(580 pieces to date): bag tugs, belt loaders, and 

pushbacks.

1998		

	 Fuel-efficient Boeing 737-700s begin replacing 

older planes in the fleet.

2001		

	 Southwest Airlines turns 30 years old on  

June 18th.
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2002		

	 Southwest Airlines begins implementing 

weight-reduction measures to the aircraft.

2003		

	 Installation of winglets on 737-700s begins  

in October.

2004		

	 Southwest Airlines achieves its 32nd 

consecutive year of profitability.

2005		

	 Retire 737-200s; Winglet installation on 

737-700s is completed in March; Gate services 

is implemented, eliminating the use of APUs 

while at the gate.

2006		

	 Auminum can recycling totals 36.8 tons.

2007		

	 Southwest Airlines recycles 38 tons of 

aluminum cans. Begin installing winglets on 

our newer 737-300s.

2008

	 Southwest forms environmental “Green 

Team.” Implements engine washing on 

737-700s, which reduces fuel burn; Southwest 

estimates that it will purchase 56.8 million 

kilowatt hours of electricity, of which at least 

30 percent will be from renewable  

energy sources.

For more information on our efforts, go to 

www.southwest.com/cares.

Verification Statement 

 

Shaw Environmental and Infrastructure Inc. (Shaw) 

was retained by Southwest Airlines Inc. (Southwest) 

to assist in the preparation of the Southwest 2007 

Environmental Stewardship Report.  As a retained 

third party, Shaw was requested by Southwest to 

independently review and verify information and data 

contained in this report.   

 

To fulfill this request and remain unbiased, Shaw 

independently interviewed Southwest employees, 

obtained, analyzed and verified data, and conducted 

independent industry research and benchmarking to 

substantiate and support the statements contained 

in this report.  Shaw requested and reviewed available 

data and where specific data was not available or 

there were data gaps estimates were made. 

 

It should be noted that it was not part of Shaw’s 

scope to verify Southwest’s compliance with any 

environmental regulations nor were we requested to 

act on Southwest’s behalf to obtain information from 

any regulatory agency. 

 

To best of our knowledge the information contained 

in this report is true and accurate and represents 

substantiated conclusions based on the data that was 

made available to Shaw.

Mark E. Curran 

Sustainability National Practice Lead 

Shaw Environmental and Infrastructure




